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By reviewing this document the reader hereby acknowledges that the information provided is completely
confidential and therefore the reader agrees not to disclose anything found in the brand style guide

without the expressed written consent of the Board of Directors. It is also acknowledged by the reader
that the information to be furnished in this brand style guide is in all aspects confidential in nature, other
than information that is in the public domain through other means and that any disclosure or use of the

same by the reader may cause serious harm and or damage to the business.
 

All original contents, plans, concepts, events, designs, colors, logos, initiatives, structures, business
models, and the like featured in this branding style guide are the sole property of Concept Factory, Inc.

 
This agreement and disclosure shall be governed by the laws of  the State of Georgia and any

applicable Federal law.
 

Upon request this document will be immediately returned.
This is a brand style guide for a nonprofit organization and does not imply an offer of any securities

Confidentiality Disclosure
Concept Factory, Inc



We create spaces for visual storytellers to
find their tribes, create content, and advance
their industry careers.

It's why we exist.

Concept Factory, Inc. is a Georgia nonprofit
organization dedicated to the advancement
and development of visual storytellers. 

we createspaces
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Our Mission
To foster and create a collaborative and
resourceful environment for visual storytellers
that promotes creativity, community,
professional development, and industry
connections."

5

Our
Mission

Excellence
High quality, good

design, and full effort

in everything we do

and put out. 

Ingenuity
Inventiveness, creativity,

and a call to persevere

through obstacles.

Outreach
A call to always include

others in our activities by

promoting a culture of care.

Ownership
A call of responsibility and

belongingness.

Family
A way we view those around us.

Bonds deeper than friendships.

Our Values
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Logo
Design



Logo Design

Full Logo Font:  Bebas Regular
Stroke: 0pt
Spacing: 25pt
Color Code: #000000 (Black)
Color Code: #FFFFFF (White)

The typography logo will convey a
minimal, traditional, and industrial
aesthetic relating to the culture and
design style Concept Factory
Atlanta.

Font:  Antapani Extra Bold
Stroke: 0pt
Spacing: 100pt
Color Code: #000000 (Black)
Color Code: #FFFFFF (White)

Our monogram logo, when spoken
audibly is heard as "See Forward."
Our commitment to our vision calls for
us to always see forward into the
future. 

But that's not all...

The / symbol in the digital world
represents "something else that
follows." Our logo shows that we're
more than just Concept Factory.
 

Monogram Logo
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Never make the monogram logo
smaller than 0.9 inches (w) x 0.9 (h)

Never make the text logo smaller
than 1.3 inches (w) x 0.9 (h)

Do keep the logo in colors of Mission Black
or Miraculous White.

The text or monogram logo should always be
placed with at least 0.5 inches from all other

objects or text on all sides.
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Logo - Do's



WELCOME TO THE

Don't place the logo inside of a non-brand
colored box or outline around the logo.

Don't discolor the logo from Mission Black
or Miraculous White.

Don't add additional text to the logo or use
the logo as part of a sentence or phrase

graphic.

Don't use the logo with an added shadow,
gradient, or three-dimensional (3D) effect.

Don't use the logo on busy backgrounds
or distracting patterns.

Don't rotate the logo

Don't squeeze, warp, or crop the logo.

Don't flip the logo upside down or
turn sideways

Don't change the typeface or recreate or
manipulate the wordmark logo or icon.

C O N C E P T
F A C T O R Y

Don't use the logo on low resolution or
offensive imagery.
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Logo - Dont's

Don't have the logo touching ANY text or
graphic or image. 
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Color
Palette



Egypt Orange 
HEX: (#DE4B1A)

Sweet Purple 
HEX: (#AB518F) 

Eden Green
HEX: (#8CC63F)

Able Orange
HEX: (#F15A24)

New Day Green 
HEX: (#E2F62B)

Mary Pink 
HEX: (#FF5B96)

PRIMARY COLORS

Full Color Palette

Mission Black

HEX: (#000000) 
RBG: 0, 0, 0
CMYK: 0, 0, 0, 100
HSB: 0, 0, 0
HSL: 0, 0, 0

Miraculous White

HEX: (#FFFFFF)
RBG: 255, 255, 255
CMYK: 0, 0, 0, 0
HSB: 0, 0, 100
HSL: 0, 0, 100

Moses Red

HEX: (#DE1A1A)
RBG: 222, 26, 26
CMYK: 0, 88, 88, 12
HSB: 0, 88, 87
HSL: 0, 79, 49

Humble Blue

HEX: (#0B8FAA)
RBG: 11, 143, 170
CMYK: 94, 16, 0, 33
HSB: 190, 94, 67
HSL: 190, 88, 35

Mustard Seed Yellow

HEX: (#FFD23F)
RBG: 255, 210, 63
CMYK: 0, 17, 75, 0
HSB: 46, 75, 100
HSL: 46, 100, 62

OTHER APPROVED COLORS

APPROVED TEXTURES

Grain Paper
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Typeface
& Fonts



TITLES, HEADERS, & WEBSITE

Font:  Helvetica Neue (Bold)
Font: Helvetica Neue Outline LT
Stroke: 0pt
Spacing: -50pt
Line Height. 0.85
Color Code: #000000 (Black)
Color Code: #FFFFFF (White)

Four score and seven years ago our fathers
brought forth on this continent, a new nation,
conceived in Liberty, and dedicated to the
proposition that all men are created equal.
Now we are engaged in a great civil war,
testing whether that nation, or any nation so
conceived and so dedicated, can long endure.

Font:  Helvetica
Font Style: Regular
Spacing: 0pt
Line Height: 1.16pt
Usage: Paragraph font
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Main Typeface & Font

Aa Bb Cc

This is how a title
should be.
Four score and seven years ago our fathers brought forth on this continent, a new
nation, conceived in Liberty, and dedicated to the proposition that all men are
created equal.

Now we are engaged in a great civil war, testing whether that nation, or any nation so
conceived and so dedicated, can long endure. We are met on a great battle-field of that
war. We have come to dedicate a portion of that field, as a final resting place for those
who here gave their lives that that nation might live. It is altogether fitting and proper that
we should do this.

Aa Bb Cc
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Other Typefaces for
Social & Graphics

Tan Nimbus
TAN-Pearl Font Family

Tan Grandeur
Tan Ashford
Tan Kindred
Tan Songbird
Tan Mignon

Favela Font Family

Favela Black

Monument Font Family

Monument
Extended
Regular
Monument
Extended
Ultrabold

Tusker Grotesk Font Family

TUSKER GROTESK 3800 SUPER
TUSKER GROTESK 2700 BOLD
TUSKER GROTESK 2600 SEMI-BOLD

Condition Font Family

condition regular

condition 3d regular

Lemon Milk Font Family

LEMON MiLK BOLD

LEMON MiLK LiGHT iTALiC 
LEMON MiLK LiGHT

Additional typefaces to be
used must be approved by

the Creative Director.
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Brand
Voice



What's a Brand Voice?
Our brand voice represents something we'd say, and how we'd say it. It's our personality.
It's how we connect with Atlanta's visual storytellers who have a story to tell and are ready
to tell it.

Our Brand Voice

Passionate, but not over-bearing
Down-to-earth, but not nonchalant
Savvy, but not jargon-filled
Humble and open, but not passive
Current, but not confusing

At our core, we cherish people. We create spaces for visual storytellers to find their
tribes, create content, and advance their industry careers.

It's why we exist.

Our brand represents down-to-earth individuals committed to community, innovative
dreams, artistic storytelling, and downright brotherly-love. 

We're a family.

We keep things short and simple. We don't waste too much time talking because there's too
many dreams to inspire and connections to make. 

But...

We also like to keep it real, ya know? We have to be current and keep up with the times.

Our brand voice is that of simplicity and speaking to our members as if they're family. That's
why we call them family members.

Our voice is:

16

Brand Voice
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Imagery
& Filters



Our images, whether on our website or
social media, billboard or print ad,
should be visually-captivating and
consistent across all platforms in color,
composition, and tone. 

Imagery
High resolution / 1 Megapixels or 300dpi
or higher
Dramatic colors and contrast

Show community & collaboration
Highlight people
Showcase our facility/spaces
Highlight events and functions
Avoid blocking people's faces

Imagery should have:

Our images should strive to:

This image promotes community and
collaboration, has rich, deep colors and
contrast, and makes the logo stand out without
any conflicting background

This image features a busy background, blocks
faces, has poor composition, too high of
contrast and brightness, and makes the logo
difficult to see. 

Imagery & Filters



Graphic Design Inspo
Our graphics and branding is bold, color-driven, crisp, clean, and modern. 
All graphic design, branding, and social posts should follow these trends.

 
*Note: Speciality events and/or initiatives will have their own separate brand kit.
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Photography Inspo
Our event photography, and stock photos should convey our values, showcase our

people of the organization, display racial diversity, and be rich in color, inviting,
and not too busy.

Approved copyright-free stock photo websites:
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Social
Media &
Videos



Social Media Videos
Videos should be shot in Ultra high definition
(4K) 3840 x 2160 pixels or 4096 x 2160 pixels,
but may be shot in 1920 x 1080 pixels if
needed.

Full Logo - White
Should only be used at the beginning or end of
a promotional video.

Monogram Logo - White
Should be positioned at the bottom right corner
of a video for the full duration of the video.

Social Media & Videos

Our social media posting should
follow the A/B format for graphic/text
posts vs. solid image posts. 

Example:
Post 1 - Graphic/Text post
Post 2 - Image Post 
Post 3 - Graphic/Text post
Post 4 - Image Post

22



To be the bridge for visual
storytellers to reach industry
opportunities, thus creating their
own success.


